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PRINT MAGAZINE

= Monochromators Issue Closing Date Special Section T B M & Editorial Highlights Special Feature SUETE TR S A
= Re ectance Equipment Feature Article Or Bonus Distribution
« Spectrometer Accessories
* Spectrophotometer
Spectroscopy Accessories DIRECTORY OF DISTRIBUTORS Pittcon ‘10
= Microwave Equipment The exclusive listing of February 28 - March 5, 2010
* X-ray Instruments « Standard Lab Equipment manufacturers’ agents, Orlando, FL, USA
Mar/Apr Biotechnology and « Microsco 8?0 ptics representatives and distributors Analytica
() p Jan 29/10 Spectroscopy Pharmaceutical & Py p in Latin America for instant local contact Munich, Germany
Vol.11Ed. 1 : e Labware
L Forensic Lab « PITTCON Preview by readers March 23 - 26, 2010
EXHIBITOR PRODUCT SHOWCASE ExpoFarma Interphex ‘10
Ll * Pittcon ‘10 April 21 - 23, 2010
LL * Analytica ‘10 Mexico City, Mexico
e Standard Lab .
(o . o Equipment HPLC 10
= = High Performance Liquid . . . « Chemicals, Reagents lune 19 - 24, 2010
Chromatography (HPLC) Jun/lul May 24/10 Chromatography & Microbiological & & Kits PITTCON Review Boston, MA, USA
LLl - h h >< Vol. 11Ed. 2 Electrophoresis Clinical Lab . . Achemasia
Gas Chromatography & SFC e Physical and Materials
Chromatography & z Y June 1-4,2010
4 = Electrophoresis Apparatus — Testin -
— Electrophoresis i g Beiiing. China
= Gel Electrophoresis 2 « Software Jing,
Z * Thin Layer Chromatography
o = Supercritical Fluid Extractors « Standard Lab
O < Equipment
— Sen/Oct = Water Analysis & Water
D Vol JF.)l Ed.3 Aug 18/10 Microscopy & Optics Enviromental Lab Puri cation TOP PRODUCTS of the Year
|_ ' ' * Spectroscopy
LLl * Meters/Measurement
Z 2 Equipment
LLl
Z = Standard Lab
Food & Beverage and Equipment LABORATORIO Y ANALISIS
<[ = Cameras Dec‘10/Jan ‘11 Nov 22/10 Lab Informatics - Agricultural an" " = Chromatography ANNUAL BUYERS’ GUIDE
= Microscopes Vol. 11 Ed. 4 LIMS Cogntrol Laboratorie){s = Elemental Analyzers International Laboratory Equipment &
2 = Fiber Optics = Quality Assurance & Supplies Buyers' Guide
= Image Analysis Control
o Microscopy e Lasers
LLl & Optics * Microscopes/Supplies &
o Meters, Monitors Accessories O N LI N E M ED IA
& Analysis » Cable & Wire Equipment
Equipment = Detectors Format Description Frequency

» Electrodes
= Elemental Analyzers
* Flow Meters

Web Portal News, articles, product releases, events and industry update Daily updates

* Thermometers Same as pri T . . . .
- . print publication in an easy to navigate and fully-interactive online
Digital Magazine format 4X/year
Latest products on Chromatography & Electrophoresis, Spectroscopy, Microscopy
General Newsletter & Optics, Company Showrooms, Direct Access to the Buyers's Guide, and periodic 12X per vear - every month
coverage on Water Analysis & Water Puri cation, Quality Assurance & Control, pery y
Chemical, Reagents & Kits, Software and Standard Lab Equipment.
Resolution: 300 ppi (pixels per inch) Safety Margins for Full _ Portal Headline Banner: 468x60 pixels,
DD

A A Color: CMYK D= cm el RIS cm Inches Page bleed ads: Must be B INTERNET max weight 20K

AD SPECS Fonts: Subset Embedded 100%. Native Double page Tabloidspread | oo ac 0 | 191/0% 1313/16" 1/2 Page vertical 79x233 | 31/8"'x 93/16" increased at least +1/4” (or AD SPECS Newsletters Headline Banner: 468x60
Files should be sent with the fonts used (trim size) AEPEER), X 1/2 Page island 105x175 41/8'%67/8" +0.5 cm) from trim size on all pixels, max. weight 20K
or the fonts converted into curves. 1 Tabloid page (Trim Size) 24.4%35.0 95/8"x 13 13/16" . ; . , . sides. Texts must also be at Standard or Newsletter Banner: 150x60
OPI: Do not use OPI (Open Prepress : : - - 1/3 Page vertical 5.1x23.3 2'x93/16 least -1/4 (or -0.5 cm) from pixels, max. weight 10K
Interface) 1 Full page standard 16.3x23.3 67/16"x93/16 1/3 Page square 10.5x11.4 41/8"x41/2" the trim size for a safety Please include “clicktag” and “getURL”
Qr(]:cteptr;’:lblel ngtyvarg angx le me'(D:iia: Double page spread standard |  32.6 x23.3 1213/16"x 9 3/16” 1/4 Page 79%x11.4 31/8"x4 1/2" margins. code

otoshop, InDesign, QuarkXpress, Page 2/3 Page 10.5x23.3 41/8"x93/16" » »

Maker, lllustrator, Acrobat Professional. : . . Postcard 14.0x9.0 51/2"x317/32 aifeldanketileln
You can upload your les into our FTP 1/2 Page horizontal 16.3x114 67/16"x41/2 Literature Units 10.5x6.0 41/8"x23/8" Javier Mantilla - Editor in Chief
site, please compress the fonts, or send 1/2 Page horizontal spread 326x11.4 1213/16"x 4 1/2" E-mail: jmantilla@b2bportales.com

them in CD/DVD.
For FTP instructions please contact:
production@b2bportales.com

Tel. +57 (1) 410 63 55 x12698
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* Stats from Jan-Aug ‘09

* 4,000 average page-views
perissue

* 2,302 average unique visitors
perissue

e 791 clicks perissue
 Click through rate (CTR): 20%

= 4 issues per year

= 7,239 average page-views
per issue

= 725 average unique visitors
perissue

= 215 average clicks perissue

« 9,825 average susbscribers

* 14,427 average page-views
per month

= 5,685 average total visits
per month

« 5,070 average unique visitors
per month

* 143 clicks on web site icon
per month

« 37 clicks on phone number icon
per month

e 17 clicks on contact email icon
per month

= 11 clicks on fax number icon
per month

= 217 page-views per month
= 136 total visits per month
= 123 unique visitors per month

= 1.78 Ave. page-views x unique visits
per month

ORIN L IVIAGA Z11\
READER SATISFACTION SURVEY™*

1. How valuable doyou nd Laboratorio y Analisis?
R:89% of subscribers nd the publication valuable and highly valuable

10.9 % 0%

Somewhat valuable Not valuable at all

38.9 %

Highl luabls
| Highly valuable

50 %

Valuable

2. What is your participation in the purchasing process within in
your company? r: 849 of subscribers are involved in the purchasing process

80 77%
70~
eor 55%
50
42%
a0
30
Il To recommend new products and services
20
To purchase new products and services
10 6% [ To specify new products and services
0 . None of the above

3. When was the last time you recommended, speci ed and/or
bought a product /service you read about in Laboratorio y Analisis?

R: 74%6 of subscribers have recommended, speci ed and/or purchased
products featured in the magazine in the past year

3%

11 % Over 3-years ago
During the
past 3- years
| 23 %
During the
past 3-months
12 %
Never O
32 %
During the
19 % past year

During the
past 6-months

4.0n average, how many people in your organization read your copy?

R: 78%6 of subscribers report pass along readership of 2 or more
co-workers per copy

22 %
Just myself
| S
40 %
1-2 additional
10% people
5ormore
additional
people
.
28 %

3-4 additional people

* Date 10/09 - Universe: 5,467 subscribers - Participants:194 - Response rate: 3.5%
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IVNEEETTNRE AD RATES (GROSS)

4-COLOR DISPLAY RATES (A4 SIZE) 3-4X 1-2X LITERATURES UNITS &

. EXHIBITOR PRODUCT SHOWCASES 1unit

Tabloid Page $6.950 $7.500
! ! LU: 50 word description of your catalog or website & 4C
Full-page standard 5,630 $6,080 photo (rate is Net) $1,290
1/2-page standard $3.750 $4.050 EPS: Equivalent to a 1/4 page ad $1,740
DIRECT MARKETING PROGRAMS . .
1/3-page standard $3,060 $3,300 INCLUDING LIST RENTAL Price/Unit
1/4-page standard $2.290 $2.470 “Personalized” Twin Magazine Cover + Inside Front Cover ad $3.00
~ “Personalized” Info-Letter (2-sided): Standard / 4C/

2-page spread standards $10,130 $10,940 90-gram / 100% variable printing & postage $1.50
1/2-page spread standards $6.750 $7.290 “Personalized” Info-Letter (1-sided): Standard / 4C / $0.90

90-gram / 100% variable printing & postage

OTHER COLOR COMBINATIONS PMS 3C or less
Inserts (turn-key): 4-Page / 4C/ 90-gram / standard /

Applicable markup/discount translation / layout / printing / postage & handling $0.95

Inserts (mailing only): 4-Page / 4C/ 90 gram / standard /

SPECIAL POSITION RATES

(Including 4-Color Charges) AR 1= postage & handling $060
Inside Eront Cover $7.990 $8,650 Zg\rlzt:tr}:gigdaélz wrap-around over cover glued to $0.97
Inside Back Cover $7,650 $8,250 1/2 wrap-around over cover glued to advertisers’ ad $0.65
Back Cover $8,350 $9,000

Other positions (Earned rate plus) $350 $400

m AD RATES (G ROSS) BANNERS & SUPPLIER NEWS 24X/  12Mo/  6Mo/  3Mo/

MODULES (SNM) each each each each
Portal: Headline banner
DIGITAL MAGAZINE 3-4X 1-2X (468x60 pixels / 20k Animated) $300 $350 $400
Theme Tab $110 $130 Portal: Standard banner
(150x60 pixels / 10k Animated / 3k Static) $150 $200 $250
Flash animated ads $380 $400 Horizontal Newsletters: Main
. X . Headline banner (468x60 pixels / 20k $400 $450 $500 $550
Digital magazine sponsorship $530 $560 Animated)
Audio/Video $100 $120 Horizontal Newsletters: Section
(up to 5mega - heavier les require a customized quote) Headline banner (468x60 pixels / 20k $350 $400 $450 $500
Animated)
SHOWROOMS 1z Mr?/ GM%/ Horizontal Newsletters: Standard
eac eac banner (150x60 pixels / 10k Animated / $200 $250 $300 | $350
Basic Showroom $425 $500 Sk Static)
Horizontal Newsletters: Supplier News
Audio/Video Options $80 $100 Modules $350 $400 $450 $500
(up to 5 mega - heavier les require a customized quote) E-MAIL ADVERTISING 1X
Setup fee basic showroom (1X charge, $300 -mai
P ( o) E-mail Advertising $0.45 Per_e mail
- — delivered
, o o
BUYER’S GUIDE ENHANCED LISTINGS each - Setup Fee (one-time): $100
L Distributor e-mail blast 750 Includes set
Add logo and 50 word description $150 $185 Istribu : $ u i
Audio/Video Options VIDEOS - COMBO RATES Rate per month-issue/each
: ) ’ $80 $100
(up to 5 mega - heavier les require a customized quote)
Anyone Anytwo Allthree
WIS Basic Fee X. Showroom $80 $56 $48
Fee Visitor - . —
Online Buyer's Guide Enhanced Listing $80 $56 $48
Supplier Sponsored Webinars: Supplier provides i R
speaker & content/Publisher provides IT Platform & $3,500 $10 Digital Magazine $100 $70 $60
audience Discount 30% 40%
Publisher Webinars: Publisher provides speaker & *Based on 4X program
- > - ) ; $1,250 --
content/Supplier participates in promotional campaign

* ALL INTERNET PROGRAMS MUST BE PAID IN ADVANCE OR IN 2 INSTALLMENTS - INTERNET ONLY ADVERTISING HAS A 25% SURCHARGE
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HEADQUARTERS
CIRCULATION BREAKDOWN o L,
B2BPORTALES, INC.
6505 Blue Lagoon Drive, Suite 430

OGRAP AL BREAKDO

NORTH AMERICA BPA Quali ed Percent Miami, Florida 33126 USA
United States of America 16 0.1% Tel: +1 (305) 448-6875
Mexico 2,320 15.5% Toll Free: +1 (800) 622-6657
Subtotal 2,336 15.6% Fax: +1 (305) 448-9942
CARIBBEAN BPA Quali ed Percent
Cuba 45 0.3% ) )
Dominican Republic 52 0.3% i:lr_r_{fgr(;‘:)’ X:é?g%u7%?gl7'§qir
Zﬁzg‘::co 13218 8‘32;: Toll Free: +1 (800) 622-6657 X 47311
- : E-mail: tbeirne@b2bportales.com
CENTRAL AMERICA BPAQuali ed | Percent .,
Costa Rica 150 1.0% WERLBWIEN Alfredo Domador,
El Salvador 91 0.6% o VP-Marketing and Business Development
Guatemala 104 0.7% June 2009 Statement: Tel: +1 (305)448-6875 X 47302
Honduras 45 0.3% 15,000 Quali ed Subscribers Toll Free: +1 (800) 622-6657 X 47302
Nicaragua 35 0.2% E-mail: Adomador@b2bportales.com
Subtotal 480 3.2% PRINTMAG | DIGITALMAG | NEWSLETTER _T_th. I;Ol)/?ssig).% 683351?14 ce
SOUTH AMERICA BPA Quali ed Percent 10,735 11,806 10,992 E-rﬁail: ployas@labanalisis.com
Argentina 4,705 31.4% Note: Does not include opt-outs
Bolivia 231 1.5% Guillermo Fernandez,Sales Coordinator
Brazil 1,006 6.7% Tel: +1 (305) 448-6875 X 47307
Chile 2,012 13.4% Toll Free: +1 (800) 622-6657 X 47307
Colombia 1,735 11.6% E-mail: gfernandez@b2bportales.com
Ecuador 407 2.7%
Paraguay 91 0.6% Patricia_ Belledonﬁe,
Peru 966 6.4% Marketing Coordinator
Uruguay 287 2.6% Tel: +1 (305) 448-6875 X 47310
Toll Free: +1 (800) 622-6657 X 47310
Venezuela 516 3.4% E-mail: pbelledonne@b2bportales.com
Subtotal 12,056 80.4%
TOTAL QUALIFIED CIRCULATION 15,000 100.0% BRAZIL
WORLD MEDIA MARKETING
INTERNATIONAL LTDA.
a ERENNDO FER P EFAAUID Christian Banas
BUSINESS/INDUSTRY BPAQuali ed | Percent E-mail: cmbanas@wmmi.com.br
Chemical Laboratories 5,193 34.6% Tel: +55 (11)2609-4053
Food-Beverage Laboratories 1,776 11.8%
Environmental Laboratories 57 0.4% MEXICO
Agricultural Laboratories 497 3.3% René Rodriguez
Biomedical Laboratories 1,347 9.0% E-mail: rrodriguez@bZ2bportales.com
Mining-Petroleum Laboratories 992 6.6% Tel: +52(55) 5356 6738
Manufacturing Laboratories 1,800 12.0% CENTRAL AND SOUTH AMERICA
Representatives-Distributors 1,394 9.3% (Except Mexico and Brazil)
R&D Centers in Government and Universities 874 5.8% PUBLICAR S.A.
Independent Laboratories with no de ned speciality 1,070 7.1% Sandra Lombana
Others Allied to the Field 0 0.0% E-mail: slombana@b2bportales.com

TOTAL QUALIFIED CIRCULATION 100.0% Tel: +57 (1) 410-6355 x-12681
Fax: +57 (1) 410-4916

EUROPEAN HEADQUARTERS
Carel Letschert
E-mail: cletschert@b2bportales.com

LABORATORIO Y ANALISIS isaprint/online publication of B2Bportales, Latin

America’s largest trade publisher, with 12 magazines and web portals covering ERE @) oty
several sectors. B2Bportales’ Latin American BPA-audited databases reach EF;I/IATNECDE;JJ\I AGLgb?\APAIN,
over 214,800 key people from Mexico down to Argentina. Its parent company, EricJund
Carvajal S.A., is a 106 year-old Latin American multinational leader in publi- Eeﬁ“i"g';(’g)” 23’5 ég‘;@rﬂes'com
shing, printing and packaging, with over 20,000 employees in 17 countries. Fax: +33(0) 493240072
For more information, visit www.b2bportales.com. sgui';/?ﬂ edialne

Sung Kim

E-mail: ymedia@ymedia.co.kr
Tel: 82 (2) 2273 4818

For more information on Laboratorio y Analisis visit www.labanalisis.com/mediakit/sales_reps






